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I am Rami Huu Nguyen.

EXPLORATION

I am lifelong learner.
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I’ve spend the last 9 years of learning across Vietnam, Singapore, and Boston.

I’ve explored various knowledge
business, logistic, marketing, data analytics, and AI
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Now
AI Researcher, at UMass Boston
Co-Founder, Technical Project Leader at The AI Fantastic
PhD of Computational Science, Data Analytics 

I was a Vietnamese local student who just got started since 2014.

business 

marketing
learn

analytics

GenAI

logistic

work

in logistic
retail

non-profit
marketing agency

and education.
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I see the connection between my learning behavior and
how I stay loyal to the brand.
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Can the way I learn in class predict
how I behave as a consumer? 

in Vietnam, Singapore, Boston
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Vietnam
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Theme 1: Repetition Builds Brand Loyalty

Page 9Rami Huu Nguyen



Traditionally, Vietnamese students are often trained to “learn for the test”.

Rewrite ideas Develop a habit Build loyalty

Lipton uses dynamic ads throughout the day (morning, lunch,
break, bedtime) to remind people to drink Lipton.

The same repetition that builds memory builds brand loyalty.
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Theme 2: Teamwork Builds Group Loyalty
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Vietnamese students prefer to learn by doing, and discuss in groups.

Collaborate together

April 2014

Make group choices Build social loyalty

Phuc Long introduced “Combo of 3 Big Teas”.

The same teamwork that builds group learning builds group loyalty.
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Theme 3: Trusting Teachers Turns to Trursting Brand
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Vietnamese students often listen quietly, take notes, and rarely challenge the teacher’s words.

Listen carefully Follow guidance

In school, I trust the
teachers without
questioning them.

Build brand trust

Everytime people see fried chicken or fries, they
automatically think of Cholimex.

Trusting my teachers makes me trust brands.
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Singapore
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Theme 1: Working for Results, Buying for Rewards 
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Study for results

Choose rewarded brands

Seek quality proof

Singaporean students often work very hard motivated by results, and external expectations.

We worked hard for good scores to study overseas,
and get high-quality jobs.

We shop for “A” brand, illustrates the sense of
achievement.

ToastBox turns effort into action with a $2 reward.
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Theme 2: Inspired to Learn, Inspired to Buy 
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I built my own personal website in an Internet
Marketing class.

Find joy in learning

Choose inspiring brand

Create with passion

Singaporean students often find joy in learning, not only in results.

The brand turns effort into passion and purpose.

I love sketching layouts, and matching colors
for a travel theme.

Singapore Tourism Board inspires
with “Passion Made Possible”.
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https://raminguyen12.wixsite.com/ramivy


Theme 3: Learning Through Curiosity, Buying Through Collaboration 
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Ask questions

Appreciate creativity

Compare options

Singaporean students are less hesitant to ask questions, learn in group, and choose their own paths

Both brands blends Japanese design and Singapore heritage.

Uniqlo X Ya Kun Kaya Toast

I often asked how to blend logistics with
marketing and worked with a web

developer to make the website standout.

I had an internship course, I redesigned website layout. 
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https://eaglevietnam.com/


Boston
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Theme 1: Learning Through Creation, Buying Through Co-Creation 
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Create together Celebrate resultsShare Ideas

Students value the process of creating more than grades. They take pride in their work, and achievements.

Both experiences highlight the joy of co-creation.

Golden Goose X Customized Shoes
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https://www.instagram.com/p/DLP19eLNjR-/
https://www.goldengoose.com/us/en/stories/co-creation-experience-customized-products.html?utm_source=chatgpt.com


Theme 2: Learning by Doing, Shopping by Interacting 
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Learn by doing Gain FeedbackApply in Real Life

Students’ employability skills improved by 25% after applying learning in real projects. 

Both experiences turn feedback into innovation. 

Our teams collaborated with GE
Profile to understand customers’

needs to build new product.

Generate arts and colors
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https://www.canva.com/design/DAExCWuGQlQ/GlNtE5h9Cu_Lo2H7GiySNA/view?utm_content=DAExCWuGQlQ&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h8203acdd29


Theme 3: Multi-Disciplinary Collaboration
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Integrate Ideas

Under Armour x Unless: art x design x
environment - tie to Climate Week.

We all together developed a
knowledge distillation to make 
GenAI models run faster.

Combine Strengths Build Together

Learn from each other, and create something new.

Students felt more satisfied and gained deeper understanding when collaborating across disciplines.
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https://about.underarmour.com/en/stories/2025/09/under-armour-and-unless-introduce-three-regenerative-footwear-st.html?utm_source=chatgpt.com


Learning Behavior Consumer Behavior

Students’ Learning and Customer Behaviors Comparison

Buying for Rewards
Inspired to Buy
Buying Through Collaboration

Co-Creation
Immersive Shopping
Innovation Through Diversity

Brand Loyalty
Group Purchase
Trust-based choice

Vietnam

Singapore

Repetition
Teamwork

Trust Teachers

Working for Results
Inspired to Learn

Learning Through Curiosity

Collaborative Learning
Experiential Learning

Interdisciplinary Collaboration

Boston

The way people study connects with how
they decide, trust, and stay loyal.

Emotion links the classroom and the
marketplace.

Marketer can use these lessons to create a
message

that fit each culture’s way of thinking.

Limitation: I need more data, voices, and wider view to make my finding stronger.
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To answer this question

I perform a mini-experiment for

three GenAI popular models.

Can GenAI connect how students learn with how they buy?

Seeing the connection between learning and shopping made me wonder:
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I use this prompt:

3. I want to generate:

A student’s learning behavior

How it connects to consumer behavior

A real brand example that highlights this connection. 

2. I would like to understand how Vietnamese students study and shop.

1.I am a Boston-based marketer.

4. Write one short paragraph showing each, and place 3 reference

links in the end. (2 sentences per each). Page 31Rami Huu Nguyen



Results

Identify three layers: learning behaviors, connection, and example.

Learning Behavior Connection Example

Culture shapes how people learn and spend (e.g: study cafe).

AI-generated ideas can be used for real marketing projects. 
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1st limitation: Is it inaccurate information?

But AI-generated answers have limitations:

I was unsure if TiKTok actually promoted SKIN1004.

Spend extra time to validate the answers.

Interact with GenAI as a searching partner.

I must judge those answers very critically.
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I still question and verify information.

But AI-generated answers have limitations:

I felt the explanation was too general.

I must do extra research to find Shopee

Influencer Campaigns.

Use GenAI as a starting point of ideas.

2nd limitation: Is it surface-level information?
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I must think very critically about the differences.

But AI-generated answers have limitations:

Each model gave me different ideas.

Which direction is more accurate?

Which industries actually follow those behaviors?

3rd limitation: Is it conflicting information?

ChatGPT: 
Focus on fast learning and quick buying

Gemini: 
Focus on social trust and group shopping

Gemini: 
Focus on cafe culture and life style
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Now it is a time for you to try the prompt in 10 minutes:

1.Choose two GenAI models (e.g., ChatGPT,
Gemini, or Claude) to run experiments.

2. Work in a small group of 2–3 people.

3. Pick Singapore or Boston and write a
prompt following the given template.

4. Create one slide showing at least two
main benefits and limitations from the

experiment.
Then make a presentation
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Key Takeaways

Different learning style leads to different buying.

GenAI highlights different types of student learning experiences.

The classroom becomes a marketplace of ideas.
as each one gets different answers and perspective.

Key benefits

Key limitations

Is it surface-level information?

Is it conflicting information?

Is it inaccurate information?
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My future advice for you who just started your career

I worked hard to build my path, so you can walk further,
dream bigger, and make your own mark.

CREDIT BY RAFA VARONA
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https://www.instagram.com/p/CsntZ87qwbW/


Connect me on LinkedIn

Any Questions?. Thank you for your listening!

Rami Huu Nguyen
AI Researcher, Assessment and Planning Department at UMass Boston

Co-Founder, Technical Project Leader at The AI Fantastic

PhD of Computational Science - Data Analytics 

My favorite topic: GenAI x Assessment, Student Learning, Portfolio Development, Graphical Perception, and Visualization Literacy.
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